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MULTIMEDIA AND CONVERGENCE AS FACTORS OF THE
DEVELOPMENT OF REGIONAL INTERNET MEDIA (ON THE
EXAMPLE OF THE MASS MEDIA OF THE REPUBLIC OF

TATARSTAN)

Abstract: The authors focus on such
properties of regional Internet media as
multimedia and convergence, which
fully meet the requirements of the
modern media market. Covering this
topic, the authors focus on Internet
publications of the Republic of
Tatarstan. The specifics of the Internet
media significantly changed the work of
the journalists themselves, the nature of
the submission of materials, the target
audience, and the whole system of
functioning of the media in general. The
authors state that in recent years there
has been a significant change in the
media system due to the emergence and
development of the Internet media,
which not only took its place in it, but
also determined the leading trends in its
functioning. It is also important to study
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the influence of special features of
network journalism on the media system
in terms of their historical development
and the mutual influence of Internet
journalism and the technologies of the
global network. The increasingly active
use of multimedia technologies in the
media and the very transformation of the
multimedia character continue to change
the format of journalistic activity. It is
relevant to consider the influence of
multimedia on the nature of structural
and content changes that determine the
forms of information delivery in regional
media. The experience of the Internet
media of the Republic of Tatarstan is
generalized, which  have  broad
opportunities to influence public

opinion.
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INTRODUCTION

In  connection with the
emergence and active development of
Internet media, they are gaining more
and more new properties. One of the
forms of giving news and analytical
material, attracting the attention of the
audience is multimedia. E.L. Vartanova
argues that multimedia is the most
important feature acquired by the media
as a result of the convergence of text,
sound and image  transmitted
simultaneously in an interactive mode
over a coaxial or fiber-optic cable, via
radio links, satellite systems, or a
combination of these technologies [1, p.
235].

Internet media, which appeared
in the traditional media, are not only a
part of them, but also in recent years
have become dominant. The
prerequisites for the emergence of
multimedia were the rapid development
of technologies, through which the
Internet made possible the convergence

of text, sound and images, which are
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transmitted  simultaneously in an

interactive mode. The new information
and  communication  environment
requires the media, first of all, to take
into account the requirements of the
modern media market. Today, the
multimedia factor plays a special role in
the diverse manifestations of content
forms.

I. Kiriya believes that the
multimedia language is interactive,
because it allows you to obtain
information using various options and
various semantic schemes, and using the
data by nature itself to the person of the
opportunity [2, p. 20].

Today, multimedia has become
one of the most successful concepts for
the development of the media industry
and the relationship between the media
and the audience. Experts define it as
"the integration of two or more
communication tools and channels with
a computer.” [3, p. 2]. Now the word
"multimedia” is understood as the
transmission of information
simultaneously by several
communication channels: audio, video,
and virtual communications. Therefore,
multimedia can easly be presented as a
single information system, which is

based on any types of media whose
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information products partially "merge"

with each other.

1. METHODS

The multimedia nature of the
text assumes active use of non-verbal
information. Compared with the press,
the authors of the Internet texts do not
attach  importance to  font-based
variation, much less to the punctuation
system. All this is replaced, but not
compensated for in more straightforward
ways to bring the content to the audience.

Elements of multimedia on the
pages of the electronic newspaper
"BUSINESS Online" (Republic of
Tatarstan) can be seen in almost all
relevant materials. So, in the material
"Poll with" predilection”: how Nyusha
chose volunteers™ is given a video about
how the singer Nyusha enters the role of
the "mundial” ambassador. In Kazan, she
is engaged in the selection of volunteers
for the Confederations Cup, and at the
same time discussing the exploits of
"Barcelona”. Although she admitted that
she "is not that close to football™ [3].

To date, almost all media in the
Republic of Tatarstan have Internet
versions. This makes it possible for

readers, listeners and viewers to get
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acquainted with the news and analysis of

the region and the country at any time
convenient for them.

The use of multimedia
properties in the Internet media also
causes the development of such a
phenomenon in the media as
convergence.

Convergence refers to "the
process of integration, convergence of
various technologies, their integration
into a single technological platform. The
process of convergence is a common
feature of the modern information
society, within which there is an increase
in the interdependence of various
elements of the system as a whole.
Convergence is understood as the
combination of different formats
(newspaper on the Internet), and the
economic union of previously isolated
sectors (telephony, radio and cable
television) "[4, p. 206]. Today,
multimedia has become one of the most
successful concepts for the development
of the media industry and relationship
between the media and the audience.
Specialists define it as “the integration of
two or more communication facilities
and channels with a computer” [5, p. 2].

The ability to place video and

audio information on the pages of the
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Internet media contributes to the fact that
these publications can combine different
functions, and not just work with text.
Shooting photos and video reports has
become a routine thing for a modern
journalist. News portals "E-Kazan" and
"ProKazan.ru" combine the functions of
the newspaper, television and radio. This
makes it possible to talk about
convergent editions on the territory of

the Republic of Tatarstan.

2. RESULTS

If we talk about the degree of
study of the problem, today, with
confidence, we can say that in the foreign
and domestic literature, the media's
media divergence and multimedia have
been studied quite widely. Foreign media
researchers S. Kuin [6], D. Fisher [7], A.
Grpant, J. Wilkinson [8] in their writings
give a detailed description of the process
of convergence. M.Lyuki [9] and
M.Brigts  consider  questions  of
convergence in practical terms [10].

Domestic scientists are also
engaged in Vartanova. "What is the
convergence of the media doing?" [11].
It examines various aspects of the

convergence.
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3. DISCUSSION

Considering convergence as a
process of integration and convergence
of various technologies, it is possible to
distinguish three of its specific features:
1) Convergence leads to the merging of
different media. 2) Requirements for the
journalist change. Today he must have
multimedia skills. 3) The convergence of
the media gives rise to new integrated
genres-the infotainment and

edutainment. ~ Journalists  theorists
believe that an important consequence of
the convergence process was the change
in the information product itself. Text,
graphic, sound and video illustrations are
integrated into a single information
product, creating a new

information environment,
which  is  called  "multimedia”.
Multimedia character of the text, as
already mentioned above, involves the
active use of non-verbal information
means, which undoubtedly helps to
reveal their potential. Hyperlinks also
increase the amount of information
offered and are now widely used in the
Internet media. Considering hypertext
links from the point of view of web-
design solutions, according to GA

Makhini, two main approaches can be
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distinguished: the links are placed in the
"body" of the text (they are usually
distinguished by graphic elements-for
example, another color) or they are
carried out in the lateral menu, located
outside, usually on the side of the main
material. By the way hypertext links are
used, one can compose an idea of what
tasks the authors of the site place,
organizing information flows.
Hyperlinks can be contextual and
thematic in nature [12. p. 97]. Issues of
multimedia and convergence, as factors
in the development of Internet media,
certainly require attention, both theorists
and practitioners of journalism. It seems
that this topic will interest teachers and

students-journalists and will continue.

4. SUMMARY

Thus, we came to the
conclusion that in the Republic of
Tatarstan, as well as in the whole of
Russia, a considerable amount of
experience of modern Internet media has
been accumulated. Modern media
companies expand their range of
information and entertainment products
and at the same time use "new" forms of
media content: online newspaper, radio

on the Internet, web television.

134
Today, convergence can be

understood as the transmission of a
single content by different means (using
text, sound or video) and through various
communication channels (press,
television, radio, the Internet).

Multimedia is one of the main
factors of the development and
functioning of the networked media of
the Republic of Tatarstan. It was formed
in  conditions of elaboration of
competitive strategies and §
characterized by a variety of tools,
differentiation of its use depending on
the specifics of the material, creative
character.

The influence of multimedia on
the genre and linguistic nature of
materials is expressed, on the one hand,
in the enhancement of the features
inherent in the language of the Internet-
media in general, on the other hand, in a
certain opposition to the trend of

simplification.

5. CONCLUSION

Such elements of multimedia as photos
and video materials, on virtual pages
"Business Online", "Inde", "Kazan. 24
"appear in almost all the headings.

Video, as a multimedia function, gives
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the reader the opportunity to penetrate
deep into the problem. The materials in
this publication are distinguished by a
large volume and depth of supply. In the
context of addressing the multimedia
problem of the Internet media of the
Republic of Tatarstan, it is also worth
highlighting the portal "Inkazan.ru", in
which the media supplement is based on
photo reports.

We believe that the role of the
multimedia factor in the development of
the Internet media requires further study.
Considering it as one of the properties of
networked mass media will make it
possible to say that for today the prospect
of the development of Russian federal
and regional Internet media is precisely
the wide application of new approaches

to multimedia.
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